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NEW DELHI

India, a huge country in the south of Asia with abundant
tourism resources, has been showing a surprising economic
growth in the recent years, and has become one of the most
hopeful countries for the Japanese economy and tourism
industry. As tourism exchange between Japan and India has
been smoothly expanding on both sides in the last few years, we
can see potential of further growth with appropriate guidelines
and efforts by stakeholders in the tourism industry and related
organizations in both countries.

Under such circumstances, we held a symposium and a
workshop in New Delhi aiming at promoting Tourism Exchange

among both countries.
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B & H Date 2010F2H822H (H) Monday, June 22,2010
= % Venue AR -Za—FU— FPyanmrTIL I\UTv iRk—)b
The Ashok Hotel, Banquet Hall, New Delhi, India
xF & HFREHE (UNWTO)  World Tourism Organization (UNWTO)
Organized by HAEERT Japan Tourism Agency (JTA)

A REEE  Ministry of Tourism, India

HEEANY I 7K FESRAZR TS5 — (APTEC)
Asia-Pacific Tourism Exchange Center (APTEC)

1% VA HEEABARITERG S (JATA)  Japan Association of Travel Agents (JATA)
With the cooperation of HZAEE The Nippon Foundation
% = TEA Y REAKEEE The Embassy of Japan in India

Under the Auspices of

I 1504 (HAfAI50%. > REAI1004)
150 participants (50 from Japan, 100 from India)
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09:30-10:00 Registration
10:00-10:40 Inauguration of the Symposium by lighting of lamp
Organizers’ Addresses
Mr. Devesh Chaturvedi Additional Director General, Ministry of Tourism, Government of India
Mr. Sujit Banerjee Secretary, Ministry of Tourism, Government of India
Mr. Hiroshi Tabata Director General, Regional Development Department, Japan Tourism Agency (JTA)
Mr. Yuichiro Honda Chief, UNWTO Regional Support Office for Asia and the Pacific & President
Asia-Pacific Tourism Exchange Center (APTEC)
Guest Address
H.E. Masashi Mizukami Minister Deputy Chief of Mission, Embassy of Japan in India
Vote of Thanks
Mr. Kosuke Shibata President, Japan Association of Travel Agents (JATA)

-e--e-me--me--me---e---e---e---10:40-11:10 Tea Break and Photo Op.--- ¢ --- ¢ --- e --- e ---e -~ e -0 -0 ---

11:10-12:10 Key Note Address and Presentations, India Side
Mr. Atul Rai Honorary Joint Secretary, Indian Association of Tour Operators (IATO)
Mr. Naresh Sharma Executive Committee Member of TATO
Mr. Devesh Chaturvedi Additional Director General, Ministry of Tourism, Government of India
Presentation on various efforts that are being undertaken by the Ministry to promote India in overseas
Market
12:10-12:40 Key Note Presentation, Japan Side
Mr. Kosuke Shibata President, JATA
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14:00-14:15 Workshop for Travel Industry, Presided over by JATA and TATO
Exchange of Pleasantries
Mr. Atul Rai Honorary Joint Secretary of IATO
Mr. Takashi Sasaki Vice Chairman of JATA
14:15-16:50 Japanese Presentation “Travel Promotion between India and Japan”
Mr. Tsutomu Sato Ex-Chairman of Japan India Tourism Promotion Committee (JITC)

Presentations on Indian Tourism Product

Ms. Rashmi Verma Principal Secretary, Tourism, Government of Bihar

Mr. Jayesh Ranjan Secretary — Tourism, Government of Andhra Pradesh

Dr. Nalin Singhal Director, Indian Railways Catering and Tourism Corporation IRCTC)
Ms. Tanveer Jehan Secretary Tourism, Government of Jammu & Kashmir

Mr. Padamjeet Singh Sandhu Director, Professional Golf Tour of India, New Delhi
Summing up of Workshop and Q&A

Mr. Devesh Chaturvedi, Additional Director General (Tourism), Ministry of Tourism, Government of India

16:50-17:30 Business Networking Session
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FNRY1 Fv NIRRT a Mr. Devesh Chaturvedi
A2 REHE BE

Additional Director General, Ministry of Tourism, Government of India
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Honorable Secretary of Tourism.

Honorable Minister, Deputy Chief of Mission, Embassy of Japan in India,

Honorable Directorate General of JTA.

Honorable Chief of UNWTO Osaka and the President of Japan Association of Travel Agents.

It is indeed a privilege and pleasure to welcome the Japanese delegation to India and to welcome the Indian counterpart
in this very important symposium and workshop. We have been waiting for this for a long time. I indeed thank and
congratulate the Japanese delegation and the UNWTO for having made this event possible. Things are looking very
positive in India and in the world, and also at a time when we have introduced an arrival visa for five countries, which
include Japan.

India offers not just the golden triangle, which is Agra, Delhi, Jaipur but much more than that. And today, our esteemed
gathering will have a good nuance of what India has to offer. Be it in the southern part of the country, be it in the western,
or the eastern part of the country, and also in terms of various products. Be it Heritage, be it wellness, be it sun and sand,
or be it to buy life. All what impressed the Japanese market, which is a very important market for us. Japan is one of the
top 10 markets for India in terms of ‘involved tourism’. We will be having a very good exchange and I indeed thank again
all of you and all the distinguished gathering on stage for having spared some time to discuss tourism exchange between
our two countries which have had historical and cultural linkages for a very long time. Thank you very much.




ATJw N IKRJVY—  Mr. Sujit Banerjee
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Secretary, Ministry of Tourism, Government of India
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Mr. Masashi Mizukami, Minister, Mr. Tabata Hiroshi of JTA, Mr. Yuichiro Honda, Mr. Chaturvedi — other members
from the Japanese delegation, members of the India Travel Trade friends, and press.

It gives me immense pleasure to be part of this UNWTO-Japanese Symposium on Encouraging Tourism Exchange in
India. At the outset, let me welcome our friends from Japan. I hope you all will enjoy your stay in ‘Incredible India’.
Today’s event bears testimony to our commitment to the advancement of the strategic and global partnership between
India and Japan. India and Japan are ancient civilizations, and we have shared a long history of religious, intellectual and
cultural interactions. As important partners in Asia, our countries aspire for strengthening peace and prosperity in the
region through a shared commitment to the principals of democracy, rule of law, independent judiciary, and free press.

Buddhism, which originated in India, was received by millions in Japan. We have similar family values, respect for
elders and love for traditional arts. In this context, friendship between our two countries will help to promote peace,
friendship, goodwill and understanding not only between our countries, but also the world as a whole. The transformation
of India-Japan relations to realize their true potential, has long been the vision of our prime ministers. People to people
exchanges have been further enhanced through joint collaboration.

I am indeed happy that tourist arrivals from Japan is increasing steadily. India received a total of over 150,000 tourists
from Japan in 2008. And that number will definitely have gone up in 2009 whose figures are still being computed. Japan
is one of the top ten for India. In a world that is becoming increasingly inter-independent with each passing year, tourism
over the last few years has emerged as one of the key areas for enhanced cooperation and mutual understanding amongst
different nations.

A number of promotional initiatives have been taken for promoting India as a tourist destination. Indian government
and media have launched world-wide advertising campaigns for greater awareness and visibility of ‘Incredible India’.
Another initiative taken by us is the “Visit India 2009” year scheme under which participating airlines and hotels are
providing incentives to tourists by way of one complementary air passage for a traveling companion and one night
complementary stay in the hotel booked by the tourist including wellness packages offering Aayurvedic treatment, yoga
and so on. Due to its popularity among overseas markets, the scheme has been extended till March of 2010. As a result of
these sustained efforts by the government and the private stakeholders, tourism in India has already started showing all
signs of recovery from economic slowdown.

Friends, I'm happy to inform you that with effect from January 2010, as Mr. Devesh Chaturvedi — Additional Director
General, Ministry of Tourism, Government of India, announced, the government of India has introduced a visa on arrival
scheme on a pilot basis for a period of one year for 5 countries. The visa on arrival scheme is valid for the citizens of
Japan, Finland, Luxembourg, New Zealand and Singapore planning to visit India strictly for the purpose of tourism.
Introduction of the scheme has already sent a positive message about the intention of India to welcome foreign tourists. It
also signals a sense of self-confidence in the security systems of the country. In addition, 18 countries have been granted
the facility of long-term visa by India.

India is a vast country with varied cultures and traditions. Our ancient culture and heritage are the biggest strength in
tourism, but we have diversified tourism products now, such as wellness, medical tourism, and a rural tourism scheme,
which showcases rural life and culture. We have adventure tourism related to activities in the Himalayan ranges,
including Trekking, Rock Climbing, Paragliding and River Rafting.

As for the development of infrastructure, we are in a continuous process of upgrading our MICE (meeting, incentives,
conferences and exhibitions) tourism as well. There are multiple plans to develop world-class convention centers in the
country. With the view to promoting tourist destinations in hilly and remote areas in the country, the ministry of tourism
has issued guidelines to extend financial assistance for construction of heliports. Modernization of major airports in the
country has been undertaken and Delhi and Mumbai airports have been handed over to private companies. Two new
international airports at Bangalore and Hyderabad have been developed through public-private sector partnerships.

Measures are being initiated to augment hotel accommodation in major metro and tourist destinations to meet the
requirement of additional room capacity, particularly during the peak season. A bed and breakfast scheme has been
launched which would give tourists the opportunity to stay with an Indian family and experience Indian customs and
traditions. The 19th commonwealth games are scheduled to be held in Delhi from the 3rd to the 14th of October, 2010.
It is expected that 100,000 visitors would be visiting Delhi during the games. The ministry of Tourism has taken several
initiatives in regard to the development of infrastructure, augmenting room capacity in Delhi, development of manpower,
and volunteer promotion and publicity to use this opportunity.

With all these efforts, India is well on its way to establishing itself as one of the leading tourist destinations. I therefore
seek your support in creating awareness about India in your country so that we can enjoy and jointly serve a larger cause
of creating brotherhood and mutual understanding amongst nations. I hope the conference today and your trips to Agra

would be very beneficial and you’ll have a very pleasant stay in India. Thank you.




H im s Mr. Hiroshi Tabata
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Director General, Regional Development Department, Japan Tourism Agency (JTA)
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I am Mr. Tabata, — Director General, Regional Development Department, Japan Tourism Agency (JTA).

Today we are joined by Respectable Mr. Sujit Banerjee — Secretary , Ministry of Tourism, Government of India, Mr.
Devesh Chaturvedi — Additional Director General, Ministry of Tourism, Government of India, Mr. Vijay Thakur,
President of Indian Association Tourism Operators, and other Indian side people, Also Mr.Masashi Mizukamil — Minister,
Deputy Chief of Mission, Embassy of Japan in India, Mr. Takashi Sasaki, Vice chairman of JATA and many other Japan
side people including members from Kansai International Airport.

I would like to congratulate everyone here on holding this “UNWTO-Japanese Symposium on Encouraging Tourism
Exchange in India”.

UNWTO, the specialized agency of the United Nations is aiming at achieving the goal of the U.N. millennium
development program and we are promoting a poverty reduction project “ST-EP” through tourism development.

UNWTO Regional Support Office for Asia and the Pacific (Osaka Office) is the only regional office of the UNWTO. Our
country, Japan, supports this organization’s activities, and in countries and regions in which big benefits can be expected
through tourism development, have repeatedly held symposiums to increase the number of tourists to the country with its
government. This symposium is one of those activities.

India is a huge country in Asia and has a role of bringing about prosperity in Asia along with Japan for the future. In
the end of last year, when our Prime Minister Hatoyama visited India in the summit meeting “The Japan-India strategic
global partnership” was confirmed to be promoted to a new stage.

At that time, Mr. Hatoyama said, “strengthening a relationship of trust through human exchange among young people
will largely contribute to the prosperity of both our countries.” The symposium this time is for further expansion of human
exchange between both countries, and in order to deepen the discussion between both our countries, it is very timely.

Also, between India and the Japanese Ministry of Land, Infrastructure, Transport and Tourism, in various projects
such as city railroads, high speed train systems and freight trains, sound cooperative relationships have been established
through ODA.

In addition to the Tourism Agency, the Japan Coast Guard which belongs to the same Ministry has been proceeding with
good relations in India. In January 2010, Mr. Suzuki, Commandant of the Japan Coast Guard, visited India and confirmed
the cooperation of both countries in Coast Guard activities. For us, the Tourism Agency, these kinds of developments in
social infrastructure and security of transportation will be very helpful to promote tourism exchange in the future.

Not to mention the world heritage sites, India has a lot of quality historical assets and wonderful nature. As a tourism
destination, it’s very diversified and attractive. However, Japanese people don’t really know about such qualities.
Therefore, in taking advantage of today’s symposium, we would like to make India a much easier country to visit through
the efforts generated among us. I strongly expect such developments to continue in the future.

As of 2008, the total number of Japanese who visited India was 150,732. We would like to increase this number,
especially we’d like young people to visit foreign counties more so that we can establish a relationship of mutual trust
between India and Japan by promoting outbound travel. Therefore, I highly expect positive results of today’s symposium.

Our Hatoyama administration positioned tourism as one of the major pillars for the new future economic growth strategy
of Japan, along with the policy of strengthening “Visit Japan Campaign”, and they are ready to work more actively with
newly defined goals. One of those goals is a full-fledged promotion for increasing visitors to Japan by raising the Indian
status as one of the most important markets from 2010. We are determined to make every effort so that mutual tourism
exchanges between India and Japan will dramatically expand in the future.

Lastly, to all the Indian people who kindly cooperated in holding this symposium, I would like to extend my sincere

gratitude and I’d like to now conclude my greeting. Thank you.




A H ZE—BB  Mr. Yuichiro Honda
MREDEHES 7IT7REFEyY— X
TITVRKEFEENAZR T Y— HER

Chief, UNWTO Regional Support Office for Asia and the Pacific
President Asia-Pacific Tourism Exchange Center (APTEC)
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Respectable Mr. Sujit Banerjee Secretary , Ministry of Tourism, Govt. of India, Mr. Devesh Chaturvedi Additional

Secretary General and other Indian side people from the Indian government and Ministry of Tourism, also Mr. Masashi
MIZUKAMI — Minister, Deputy Chief of Mission, Embassy of Japan in India,

As for the Japanese side of tourism, Mr. Kosuke Shibata, President of Japan Association of Travel Agents, JATA, Mr.
Takashi Sasaki, Vice Chairman of JATA as well as people from Kansai Business circle and West Japan Railway Company,

Thanks to so many peoples’ corporation and support, today, we can hold this “UNWTO-Japanese Symposium on
Encouraging Tourism Exchange in India”.

It’s a great pleasure to announce the opening of this event as one of its organizers.

I am Mr. Yuichiro Honda, Chief of the UNWTO Regional Support Office for Asia and the Pacific, and President of Asia
Pacific Tourism Exchange Center (APTEC)

We, the UNWTO are a specialized agency of the U.N, having 154 member countries. One of the U.N. millennium
development targets is “ Reduction of Poverty”. We are working hard to achieve this goal with “Sustainable Tourism”.

Our Osaka Office is the only regional office of the UNWTO, and along with its supporting organization APTEC, we
are responsible for the mutual understanding between countries and stability through promoting international tourism
exchange in Asia and the Pacific region.

As you know, this symposium, aiming at promotion of tourism exchange and development between India and Japan, was
originally planned in January 2009, however, it was postponed due to the global economic recession, which occurred in
2008. This time, thanks to the Indian government’s efforts, we are now having the symposium.

India is the biggest country in southern Asia. As for the total number of visitors between India and Japan, according to
the statistics of UNWTO, 145,000 Japanese people visited India in 2007, which means Japan is in the third place to visit
India within the Asia Pacific region. On the other hand, the number of Indians who visited Japan in 2007 was 67,500 and
for Japan, India is in the 8th place within the region.

Tourism exchange between Japan and India has been growing steadily for both sides in the recent years, however,
there should be much bigger potential for both our countries in the field of tourism. From now on, with the definition of
appropriate guidelines and continual efforts made by both countries’ tourism industry and related people, we can expect
further growth.

Therefore, we are joined by executives, managers and planners from all major Japanese travel companies. In today’s
symposium, aiming at further expansions of tourism exchange, presentations and workshops will be held by both tourism sides.

Not to mention, in India, Hinduism is the major religion. However, India is very generous to other cultures, and you are
preserving many religious sites as world heritage sites very carefully.

Buddhism started in India and came to Japan through the Silk Road. As of now, it has become the major religion in
Japan. For us Japanese, India should be our second hometown because we are a country of Buddhism. Starting from
Buddh Gaya, the world heritage sites of Buddhism in India will be very attractive targets for Japanese tourists, so I
strongly hope that as many Japanese as possible will visit India. This is one of the biggest reasons for this tourism
exchange between India and Japan.

Taking advantage of today’s symposium, I strongly hope that specific tourism products will be planned and developed,
and with the support of improved infrastructure for tourism, those efforts should lead to a milestone of sustainable
tourism progress for both countries.

People from Japan, let’s work persistently hard so that we can have more visitors from our country to this “ Incredible
India”.

Lastly, to the people who made great efforts and supported holding this symposium in various fields, I would like to

extend my sincere gratitude. Thank you very much.
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I have two functions here in New Delhi, one is as a Japanese government official, to promote more Indian people visiting
Japan as tourist. The other is asking the Japanese tourism industry to promote activities to increase Japanese tourists
coming to India. T would like to talk about two issues to the people in the tourism industry from Japan.

The first one is about security. This must be one of the biggest concerns for travel companies. However, in my impression,
India is one of the safest countries. Though there was media coverage of an explosion in India, India is so huge and it
cannot be compared to Japan. This country consists of 28 states and 7 Federal districts, with double the population of
Europe. It is natural to have incidents or crimes with such a large number of people. I believe that even compared to
Europe or the U.S.A. India has fewer incidents. You may even think that Europe should be safer, however security has
recently been getting worse in several European countries. Considering a time span of 10 or 15 years, many people died in
a war in Kosovo, Europe. Did India have such a war, and did so many people die? The answer is NO. When people hear
negative news about India in Japan, they apt to think very simply and India may give them an impression of being an
unsafe country. But I think certain areas in big cites in India have no comparable problems from the view point of safety.
The only major scary issue seems to be rabid stray dogs and you need to be very careful to them. However, please wipe
out the idea that India is a dangerous place in the minds of potential customers.

Secondly, as Mr. Benerjee said, Indian skiing is so diversified in its courses that it can attract European skiers where
they can enjoy Alpine mountains. Also, another pleasure in India is shopping. Hand crafted products are very intricate
and reasonably priced. Therefore, they can be very good souvenirs when travelers go home. Some are extremely well
made. So, if you have a chance to see them, please enjoy the attraction of shopping in this country.

As for the issues of intellectual property rights, which is the biggest concern for Japan, there are comparatively few such
fake products here. This is because India is a country of originality, and that’s why the products made in India will be
highly appreciated in Japan.

Lastly, I would like to talk about the visa issue, which the Embassy of Japan is asking the Indian government to consider.
The flexibility of visas is very important, which includes not only tourist visas but also business and employment visas.
I sincerely hope that we can enhance constructive prosperity and tourism by promoting human experience interactions
between India and Japan. Thank you.
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Respectable Mr. Sujit Banerjee — Secretary, Ministry of Tourism, Govt. of India, Mr. Devesh Chaturvedi , Additional
Secretary General, other government officials from the Ministry of Tourism and the people from related tourism sectors,
thanks to your kind cooperation, we could hold such a magnificent symposium. On behalf of the Japanese side, I would
like to thank you from the bottom of my heart for your kindness.

Your country India has abundant tourism resources by cultivating its long history and tradition and is offering the real
commonwealth spirit to the world and is now getting attention in regards to your surprising rapid economic growth from
all over the world. We, in the Japanese tourism industry believe that India has big potential to become a good destination
for Japanese tourists, so, we are very interested in India.

Through this symposium, by exchanging information about the latest status of Indian tourism, we are determined to
make our best efforts to promote the expansion of Tourism Exchange, Human Exchange and Economic Exchange between
India and Japan. Thank you.
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Ladies and gentleman, on behalf of the Indian Association of Tour Operators I extend a very warm welcome to our honored guests from
Japan. We are honored and delighted to be a part of this landmark occasion. And look forward to a mutually beneficial interaction exchange
of ideas and expertise. During our growing years, we have marveled and admired the technological innovativeness of all electronic gadgets
and machines made in Japan. We would like to urge all our friends from Japan to apply the same innovativeness to promote India more
aggressively and uniquely.

Japan has been contributing very effectively to the Indian ‘involved market’ to the tune of 150,000 arrivals in the year 2008. We are also
happy to see the increased number of arrivals from Japan during the summer months. It’s a good sign for our travel partners in India. And
we look forward to this symposium to discuss and work out packages based on your inputs.

This unique opportunity will provide a platform for expanding our reach and access, which will enable our tourism professionals to conduct
business more effectively, thereby boosting tourism between Japan and India. We are geared to adopt any measure which works in favor of
enhancing and strengthening our bond.

We are desirous of a greater volume in terms of tourists from Japan, having cooperated in all measures to improve air connectivity, provide
Japanese cuisine restaurants, Japanese speaking guides, train connectivity to Buddhist hotspots and more Japanese language brochures,
reference materials etc.

We, the members of Indian Association of Tour Operators (IATO), have, with the valuable support of the Ministry of Tourism, planned and
implemented schemes in line with matching requirements. Established in 1982, TATO has about 1,400 members. And as our logo says, “an
active member of TATO is your reliable and trusted partner with impeccable credentials.” We thank UNWTO, JTA, JATA and our ministry

for providing this excellent platform for exchange of ideas.
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Ladies and gentleman, it gives me an immense pleasure to be a member of this symposium and I’d like to give a small presentation about
the growth of tourism in India. Regarding hotels, an additional 5,000 rooms will be available, by or up to 2010 in and around Delhi which is
a tourist hub.

For air connectivity, now we have a lot of private airlines available for all domestic sectors. They offer more competitive rates than the
earlier fares, and if you book in advance, it’s as cheap as any other place you can compare with.

All major highways are now converted into 6-8 lanes, which creates less travel time than the earlier ones. Most trains, which run between
the cities of tourist interest have new bodies based on German design and technology, but made in India. They are more spacious and much
cleaner than the earlier trains.

Thanks to the Ministry of Tourism, tourists can experience a stay with an India family with a moderate price, which varies from 2,500 to 3,000
rupees per night, including breakfast, in Delhi. All other cities have now good 2 and 3 star hotels, much cleaner and can easily be fit for the
budget tourist. As for medical tourism, we have centuries of expert and professional medical care, at par with the world’s best.

Regarding tour guides, the Ministry of Tourism has promised to provide 2,500 additional guides by 2010. Foreign language guides are
available in most cities of tourist interest and these guides are also professionally trained.

Regarding cuisine, Japanese, Chinese, Thai, and Korean restaurants are available in most metropolitan cities like Delhi and Bombay.

Now we come to sightseeing. We have charter flights, which are available to experience the Himalayas, Wild Ganges River, deserts
with sand dunes and Camels, Yoga and meditation as well as Ayurveda can alleviate your stress. As for wildlife, we have a lot of wildlife
sanctuaries such as those for Indian tigers all around India. We also have our adventurous sports, such as skiing, rafting and even dancing in
each state. Concerning shopping, we have unique hand craft as well as international branded goods in the city malls and department stores.

We have a lot of festivals in India such as a festival of lights, festival of color, and many festivals of religion. We have many monuments
and unique and ancient buildings, which can be seen all around India. Now for Japanese Buddhism, the roads to holy heritage sites have
been improved. We would like you to discover a priceless treasure of pristine Buddhist heritage.

Additionally, we have now 4 luxury trains with us, and more detailed information about these will be described in the workshop. Thank you
so much, and thank you for your patience.




HAENEEEEEEEEEEEEENEENENENEENEEEREDR
(HAEAE B B BB B BB BB BN EEEEEENEBEN
FEVEREEEEEEEEEEENEENEEEEEEEEETEHm

Hotels

= Additional five £
thousands rooms will be
available by October
2010 iniand around
Delhi, which'is the
tourist hub.

GROWTH IN
TOURISM SECTOR IN
INDIA

Al connectivity.
= Now we have a lot of _

| & = Better transport facilities are
private airlines available |- B*

available now, most of the: =

for all demestic sectors.
They are more
competitive than earlier

international branded cars and
\/olvoe coaches are available in
all major cities of tourist

fares.. : interest. All' major highways are
now converted in to six to eight
lanes.

Railways [For budget tourists

= Most of the shatabdi express
whichirun betweenithe cities
of tourist’s interest has new set
ofi bogies on the German
design and technigue but made
in India, They are more
spacious and much cleaner
than the earlier ones.
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= Delhilgovt. has announced and sanctioned one
theusand roems on bed and breakfast basis as
paying guest accommodations In private home.
One can experience stay with Indian family
with a nominal price which varies, from.2500/-
to 3000/~ per night including breakfast.

u All other cities like Agra, Jaipur and Varanasi
has now good two and three star hotels which
can easily be fit in for budget tourists.

Medical Tourism

Tourist guides

» Govt. of India tourist office has promised to
provide 2500 additional guides; by 2010.

= Inithis process they havealready: trained more
than 750 guides and another 500 guides are
already having professional training at present.

=_Foreign language guides are available in most
of the cities of tourists interest and these
guides are also professionally trained.

= Enter intoia sanctuary of expert
and professional medical care;at i
par with the world’s best. - ®
Affordability,availability,speciali
zation, finesse and above all-
personalized attention are India's
forte: For a truly incredible
healing experience, it’s definitely
destination India!
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Japanese ,Chinese, Thailand
Korean resf[_aurants

= Most of the metropolitan
cities like Delhi, Bombay,
Chennai, Bangalore and
kolkatta has
Japanese,Chinese, Korean
and Thail cuisine available
in authentic restaurants.
Most of them are either in
the hotels or local
shopping areas.

The sandunes in jaisalmer
with night dance and dinner
IS aniunigue experience at
itself'in the deserts.

Camel safari’s are available
in sandunes of Sam .

A unigue experience toistay
in the house boat in
backwater of cochin,
allapey and kotayam.

One can really experience
the touch of nature.

Wildlife

The Indian tigers can be
seen mostly in the jungles
of Madhya Pradesh and
Gujarat. We have a lot of:
wildlife centuries in all
around India.

Himalayas

= We have a beautiful Himalayas for
trekking and'sight seeing purpose.
The charter: flights are available to
Experience the Himalaya via Ganges
River in Haridwar andRishikesh. The
flights can be arrange from Delhi and
Dehradun

——
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Yoga and meditation

= Yoga classes and unigue
spa in the hotels are
available iniall'areund the
beaches.

Ayurveda

= To take out your stress
and get reliefi of all
pains, experience the
ayurveda massages
which are available in
all around India.

= One can experience this
skiing, water sports,
mountaineering, and
water rafting in India.




il ANENEEEEEEEEEEENEENEENENENEEEEEREDR
JIREAEAN B B BB BB BN EE BB DN BN EENEDEBER,
I FEVEREEEEEEEEEEEEEEEEEEEEETEHm

Dances Shopping

= Every state has a A¥ = We have the unique
different dance which is o AE handicrafts, goods are

bee.“ gerformsthus KIETY available in and around
festival and ceremonies. .
all tourist places.

They can be arranged on P 4
request. e However, we have all

international branded
goods are also available
now:in India in city
malls and departmental
stores.

Festivals . Monuments

= We have festivals of ' ' \
lights-Diwali

= Festivals of colour Holi

A unigue architectural

and ancient buildings

. SN can be seen alllaround

= Festival of religion like: S India. Every different
Id, Dusshera ,Ganesh N = e state has different

chaturthi, and'jaganath architectural buildings.
rathiyatra.
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Buddhism

= Retracing Buddha’s Feotsteps

= Walk with the Buddha-Take an enhancing
Journey acrass Bihar andiUttarpradesh.

m Discover a priceless treasure of pristine
Buddhist Heritage.

Thank you
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Presentation on various efforts that are being undertaken by the Ministry to promote India in overseas Market

FRYa1 Fy bUIRFo Mr. Devesh Chaturvedi
1V REHE BE

Additional Director General, Ministry of Tourism, Government of India
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Distinguished ladies and gentlemen, I am Mr. Devesh Chaturvedi Additional Secretary General, from the government of India. I'll just give
you a brief presentation of what other efforts of the government are in terms of promoting and developing the Indian tourism sector.

India is like the European Union with each state having a different culture and different theme, so there really are many different things and
places to enjoy. In particular, I would like you to visit us when Japan is in winter from November to March. We have sun and sand and very
moderate weather all across the country during winter.

Indian tourism started from a low base in the year 2002 and a campaign of “Incredible India” coupled with other initiatives taken has
boosted tourism in 2007. We had about 5.2 million visitors in 2008. 2009 saw a bit of a decline, but we have recovered a lot, and this year is
looking very bright for us. The foreign exchange earnings have still shown an increase, and we are very confident that the growth of tourism
sector in India will continue to increase.

The Commonwealth Games is approaching, and we feel there will be a huge surge in these tourism figures, such as foreign tourist arrivals.
Additionally, we have over 4-500 million domestic visitors And they move even in a non-tourist season from April to July bringing resilience
to the infrastructure and economy of that area.

As far as Japan is concerned, we had 119,000 visitors in 2006, 145,000 visitors in 2007, 151,000 visitors in 2008. Japan is 8th on the list of

countries with high visitor numbers to India, and we expect more tourists from Japan, which depends on our efforts.
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As for promotion, I’ll give you a brief outline of our strategy adopted in the last one or two years. We suffered incidents in Mumbai

and Pune. But there is no place on the earth where we do not have any disasters nor terror attacks. India is a vast country and quite safe.
Mahatma Gandbhi said, “I want all the cultures of all lands to be blown about my house as freely as possible, but I refuse to be blown off my
feet by any.” It was a message to the world that we stand resolutely, and no such incidence will deter us from our path of democracy or the
path of welcoming foreign tourists to India. Our country is a multi-cultural society, which has led to a sustained surge in tourism in India.

Our spirit is that “the guest is like a god for us.” We are not only hospitable for the sake of business , but we are hospitable by nature.

With such a spirit, we promoted various activities even with young Indians. We have won many international accolade awards as for
marketing, posters, film and so on. I will show you the film at the end of the presentation.

Now as for the initiatives for the Japanese market, visa on arrival facility is available only for a tourist visa, but if there is a request, it can be
extended to the business visas also. This is one of the first such efforts by an independent India to issue visa on arrival facility for these five
countries and for one year. And there will be a review after one year to see what further liberalization can be done, but we’ll surely keep this
request in mind while pressing for more concessions and more facilities for tourism from Japan.

Home of Buddhism is one of the most important market destinations. India is the land of its origin, and we are consciously making efforts to
promote Buddhism circuits in India. The Japanese banks, JBIC and JICA have given a lot of loans of funding for promoting and developing
Buddhist circuits in India, and we are recently finding more and more Buddhism sites unearthed. Buddhist sites in Bihar start from Bodh-
Gaya, Rajigir, Nalanda then Vaishali and etc. These are very important sites which may be of interest to the tourists who have Buddhism
leanings in Japan.

We will be starting a unique desert safari, using a jeep or a vehicle safari, with cultural aspects of India and good cuisine starting from
February 27th. We have many beautiful and eco-friendly beaches with rich wildlife. Therefore, I would like you to visit our beaches in the
cold winter of Japan.

As for spiritual and wellness such as ayurveda, yoga and the healing therapies, Ministries have taken a major step in promoting these holistic
health care tourism features and we are having a major international conference on wellness sometime in September in the state of Kerala.
We would like you to visit Kerala and experience that healing as our guests. We know that Japan has developed because of working hard for
12-14 hrs./day. But such hard work should always be coupled with some sort of leisure and a holiday to rejuvenate oneself and to remove
health issues. So we would certainly welcome you.

We are intensifying our overseas marketing efforts, of course including Japan. We will be having a series of road shows and outdoor
campaigns in Japan to reach, not just to reach trade, but also to reach the people in Japan. We will be having enhanced investments in market
development scheme. Part of which has been used to organize this seminar here. We also have a law to protect the tourist against doubting
and misrepresentation, though we do occasionally experience such incidents, we also know that we do have many genuinely hospitable
service providers. We are in the process of creating such a law. We have this commitment to the foreign tourist coming to India.

The wayside amenities on main highways leading to key destinations; We have taken initiatives with state governments to develop wayside
amenities every 50-100km on the main roads with state of the art world-class facilities which are properly maintained so that tourists do not
have any problems in terms of freshening up in between destinations.

Regarding the multi-lingual trained guides, we already have some numbers but we are moving ahead with training more of such multi-
lingual trained guides, including the Japanese language so that you can use them for much more interesting tours in various parts of the
country.

Regarding demand for hotel accommodation, we are in the process of collecting feedback and trying to use the opportunity of the
Commonwealth Games to develop hotel accommodations in all sectors, including budget hotels. We hope we can reduce the prices to
reasonable and competitive levels, which will make the overall package of Indian destinations much more competitive. This directive is due
to the feedbacks given by most of our foreign counterparts, and Indian counterparts. We have provided a lot of incentives to the industry,

which include tax incentives to hotels in the budget sector. This will result in a sea change after a year in terms of the hotel rooms in Delhi

and other parts of the country also.
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This is the fourth time for me to come to India. I 'm very impressed that economic development has been so rapid. I think one of the most
important reasons of such change is due to capital investment from foreign countries as well as the recognition of the “demand market” in
India by foreign countries. It would be highly appreciated if you bear in mind the notion of foreign experts and foreign insights throughout
my presentation.

I would like to talk about the slides from now.

JATA, established in 1959, is a non-profit travel trade organization authorized by the Japan Tourism Agency. The purpose is to contribute to
development of the travel and tourism industry and improve the quality of services to consumers. JATA’s major activities are shown on the
screen. One of the typical examples is JATA World Tourism Congress and Travel Fair. Last year it was held in September and participated in
by 151countries and 699 groups. This year we will have the same event from September 24th. As for the members of JATA, please see the
screen. Overseas allied members are also included. If your company is not listed, please consider your participation .

(Slide8) Indian Buddhism Cultural influence on Japan is huge. It is said that the architecture of the famous three storied pagoda of Yakushiji-
Temple in Nara where APEC Ministers’ conference is to be held this year, has its origin in India.

(Slide9) Yoga Meditation has influenced Zazen Meditation, which is gaining popularity all over the world. (Slide10) Japanese “Curry Rice”
originates from the “Indian Stew” in Great Britain. Not directly from India. These three pictures show us our cultural closeness between India
and Japan.

(Slide11) According to tour planning staff, these three tourist areas, Sikkim, Ellora, Ajanta and Panaji are likely to become the most popular
destinations as new tour products. Sikkim Area is famous for its summer holiday resorts, Ellora & Ajanta Areas are famous for their World
Heritage, and Panaji (Goa) has high quality beach resorts. Additionally, 4 activities will be more and more popular in the future. The first
activity is Bathing & Praying in the River Ganga, the second one is the experience of Ayurveda for women. This is very important not only
for holistic aspects but for beauty, which should be shared by men and women. The third is excursions by a Luxurious Train such as the
Maharaja Express and the fourth is the observation and participation in various famous local festivals.

(Slide14) Now let’s see flight access. There are three carriers flying to & from India as the slide shows. Flight time between two countries
is almost 8 hours, and the time difference is 3.5 hours. As of Jan. 2010, the number of flights & available seats is shown here (Slidel5) ,
totally17 flights per week with 2,670 seats. I do recommend at least 7 flights at each airport are desirable.

(Slide16) Let’s take Egypt, Turkey, and Vietnam for comparison to India. The number of direct flights and available seats per week from
Japan, as of the coming April 2010, is shown in the table. Physical restraint at Narita will be relaxed from the end of March. Therefore, travel
agents in Japan are developing new products with great expectation for the efforts by the air carriers to create new markets.

(Slide18) Then let’s see the number of travelers from Japan to these 4 destinations. The comparison is from 2004 to 2007, for 4 consecutive
years. The number of Japanese tourists to Vietnam has grown from 250,000 to more than 400,000 visitors. The other 3 countries have not
recorded such quick growth in tourist flows. However, tourists to India are increasing gradually. Thinking of capacity of weekly aircraft-wise,
and attractiveness-wise, we are encouraged to have very good prospects in India. At least 200,000 tourists to India more than Turkey should
be expected in 2010.

(Slide19) The most effective way to attract tourists is “No Visa” requirement. Here is the example of Vietnam, which introduced No Visa
in 2002. The result is an increase of the number of tourists from 204,000 in 2001 to 279,800 in 2002, around 37% increase. Of course the
introduction of arrival visa is an important step, but it still has some inconvenience. So I’d sincerely like the Indian government to further
relax the visa requirement for Japanese tourists.

(Slide21) Implementing a strategy to develop a new image of India among consumers is very important. In this point, we strongly advise
you to promote Indian people’s friendliness and hospitality on the Japanese market as well as the cultural influence and mysteriousness
through a variety of media.

(Slide22, 23) Seeing the images in the slide, I was so impressed about resemblances between India and Japan. Here are some examples of
successful PR. Croatia, Dubrovnik, the famous old town which is also world heritage is now very popular among Japanese which was not
expected 4-5 years ago. This photo successfully created a fresh and clean image of Croatia among Japanese. The message of France is how
close Japan and France are. This poster introduces 2 famous world heritage sites, Itsukushima Shrine in Japan and Mont Saint-Michel in
France together instead of a traditional image like the Eifel Tower. ‘Incredible India’ are fairly good key words and logos. But unfortunately,
it is not clear what is “Incredible”, that kind of message is important. And the visual image is also important and especially approaching the
female. Their perception is not so logical, just the image is important. So please search for the new picture with new angle from a new aspect.
(Slide24) To create a new image for India, there are some more areas that I have to talk about. The first is the northern part of India, like
Darjeeling and the Pramaputra river cruise, which should be visited by Japanese in summer time.

The second is the southern part of India, which is famous for high quality resorts where, however, the accommodation is very reasonable
during the low season and a luxurious train tour holds high potential for quality oriented wealthy Japanese.

Third, the marketing of Special Interest Tour is also very important. Their market size is not very big, and the price competition is not so
intense. The valley of flowers, local culture, wildlife sanctuaries, fashionableness and variable shopping locations should be well promoted
to tour operators. I am afraid those three photo images of those destinations are not so sophisticated and impressive.

Finally, I need to point out the issues to be solved. These are visa, safety, security, cleanness and comfort. And through the presentation
by the Indian delegation, I was so impressed with their efforts to establish, or institutionalize the protection of tourists and infrastructure
improvement. And I hope the Indian team will win a great victory at the Commonwealth Games 2010. In the end, I’d like to list up the
participating Japanese travel agents to this symposium which have high enthusiasm to promote India in the Japanese market. So please search
for good partners among those companies. Thank you very much for your attention.
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Visit World Campaign

Encouraging Tourism Exchange with India

Presented by Mr. Kosuke Shibata

President of Japan Association of Travel Agents (JATA)

Slide 3

What is JATA?

— Activities of JATA —

(1)Purpose: Non-profit travel trade organization
authorized by the commission of Japan Tourism Agency

for the purpose of contributing to

the development of the travel and
tourism industry and improve the quality
of services to consumers

(2)History: Established in1959
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(3)Activities: ~  &==
@JATA World Tourism Congress & Travel Fair

Date: 17 Sep 2009~ 20 Sep 2009
Participating Countries : From 151 countries
Participating No. of Groups: 699 Groups
No. of Clients: 110,784 guests
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(4)Members, as of April 2009

Members from India (Alphabetical): 45 Travel Related Companies
Adventure Asia, Alpine Travels & Tours Pvt. Ltd, Aman Travels Pvt.
Ltd, Amber Tours Pvt.Ltd, Blue Bird Leisure & Holidays Limited,
Caravan Travels, Compass India Inc.-The Hospitality Managers,
Crowne Plaza Surya New Delhi, Decent Indo Tours Pvt. Ltd, Flywell
Travels, Girikand Travels Pvt. Ltd, High Points (Expeditions &
Tours), India Vision Tours & Travels, Indiana Travels (P) Itd, Indus
Heritage (India) Pvt Ltd, Inpac Tours (p) Ltd, International Travel
House Limited, J.N. Rao Travel Consultancy Services.P.L, KK Royal
Hotel & Convention Centre, Kairs Tours and Travels, Lotus Trans
Travel Pvt Ltd, M/S. Hill Tours, Namgyal Treks & Tours, New Indus
International (India) Pvt. Ltd, Nu Travel Bureau, Pacific Classic
Tours (India), Pick Wick Travels Private Limited, Pioneer Travels,
Plan Indo Tours Pvt Ltd, Prudent Networks, Rama Tours & Travels
Pvt. Ltd, Riemasala Pvt Ltd, Sejwal Holidays, Shashi Travels &
Tours Pvt. Ltd, Skylink Travel Pvt. Ltd, Sunshine Tours, Swosti
Travels & Exports Pvt Ltd, Tales from India Tours, Top Travel &
Tours Pvt Ltd, Trade Wings Limited, Travel Corporation (India) Ltd,
United Travel Service (International) Pvt. Ltd, Universal Travels &
Allied Services, Vaishali Travel Service Pvt. Ltd, XEBEC INDIA
TOURS & EXPORTS PRIVATE LIMITED
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(3)Activities (committees):
@ Promotion of:
QOutbound, Inbound, & Domestic Travels

) —

@ Examination, Training & Education
Fair Trade Practices
Consumer Claims Settlement

Consumer Consultation & Compensation

Slide6

) —

(4)Members, as of April 2009

Active members with voting rights 1,228
Associate members 667
Travel agency members in total 1,895

Domestic allied members 104

(India Tourism, Government of India)

Overseas allied members 737
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Introduction
Image of India-Japan

India ARCHITECTURE  Japan

Yakushiji Temple (Three story Pagoda)
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Introduction
Image of India-Japan

India MEDITATION
Japan
Zazen
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1-1 Interests of Japanese Travelers
& Indian Attractions

New Attractive

Destinations

Resorts
Ellora, Ajanta:
World Heritage Sites

Panaji (Goa): Southern part of

India
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13 Interests of Japanese Travelers

& Indian Attractions

New Attractive Destinations in India
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Introduction
Image of India-Japan

CURRY
Japan
H.'ulf!inugih'lu 5

Japanese “Curry Rice” comes from “Indian Stew" in Great Britain,
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1-2 Interests of Japanese Travelers
& Indian Attractions

Growing Popularity of Various Activities
Bathing & Praying in the River Gandhi Aayurveda
557 i & '

&
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2-1 No. of Flights & Available seats
Per Week between Japan & India

Japan Airlines (JL) NRT/DEL

Air India (Al) NRT/DEL KIX/DEL

All Nippon Airways (NH) NRT/BOM

2-2 No. of Flights & Available Seats
Per Week between Japan & India

As of Jan. 2010

Weekly Al JL NH Total
NRT/KIX~ | FLT 7 3 0 10
BOM/DEL I5eat | 1,550 | 840 0 2,390
NRT~ |FLT 0 0 7 7
BOM | seat 0 0 280 280
Total FLT 7 3 7 17
Seat | 1,550 | 840 | 280 | 2,670
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3
Comparison of Four Destinations

Japan (Tokyo)

Egypt (Cairo) Turkey (Istanbul) ‘ India (Delhi) ‘ V'ﬁ;"g':i (,\nl—'iﬁﬂm’
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] . . . 3-2 . .
3-1 Comparison of Direct Flights to Comparison of Four Countries
Four destinations from Japan, in Japanese Outbound
from Apr. 2010 Travel Market
Weekly | Vietnam |Turkey| Egypt India 450000

To HAN/SGN | IST CAl | DEL/BOM 400000 p= ]

No.of FLT| 49 10 6 17 o -

Seats 10,300 | 3,100 | 1,680 2,670 250000 B Vietnam
200000 :Zurkey

[Flights from Japan] 150000 = lngdyi:t

To Vietnam: Depart from NRT, NGO, KIX, FUK 100000 =1 |

To Turkey: Depart from NRT, KIX 50000

To Eg)./pt: Depart from NRT, KIX 0~ 2004 2005 2006 2007

To India: Depart from NRT, KIX
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4-1 Proposals to Attract More Proposals to Attract More
Japanese Tourists Japanese Tourists
. ' - Strategy to develop new image of India
¢ Introduction of No Visa

Arrival visa is still inconvenient, because it takes long time at the Pictures in Horyuji-Temple in Nara

immigration and it costs high ($60 instead of $20 in Japan) .
* Mongolia is planning to introduce No Visa in 2010. are believed to have been greatly

* Good result of No Visa in Vietnam in 2002 influenced by the pictures of Ajanta'
Japanese Tourists in 2001 | 204,000 i

Japanese Tourists in 2002 |279,800

Horyuji-Temple

Ajanta

- Two Months Interval requirement to Re-entry
Serious barrier to tourists who wish to visit India every month.
(Introduced in Jan. 2010)
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“Trivanga” . 4-3 Proposals to Attract More

/S (SR Japanese Tourists

France (Before 2009)

France (After 2009)

Croatia

Two sculptures of Buddha in Ajanta Two sculptures of Buddha in Nara
L | Yakushiji-Temple

REEEN BEE? IR,

How close Japan & France are!

“Trivanga”

| bR (EER)
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5>-1  Proposals on New Products & 52 Proposals for New Products &
Change of Image on India Change of the Image on India
@ Promotion of the Northern part of India @ Promotion of high quality resorts especially
during summer season during low season at reasonable prices
Key words: Mountain Trekking,
River Cruise Southern part of India,
Darjeeling & Luxurious Train Journey

Darjeeling Himalayan Railway ~ Pramaputra River Cruise

Taj Westend Hotel Maharaja E>_<press
» ™ q " "
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5-3 6
Proposals for New Products & Issues to be solved
Change of the Image on India
(@ Promotion of Special Interest Tours (SIT) Key words: Safety, Security, Cleanliness
Key words: The Valley of Flowers, Local Culture, & Comfort
& Safari, etc.
_ * Improvement of Infrastructure
Local culture in the
The Valley of Flowers eastern part of India Manas Wildlife Sanctuary * Punctuality of Public Transportation
: g oo M | (Domestic Airlines, trains)
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Participating Japanese
Travel Agents
— &N'Asﬂgs = ANA Sales Co., Ltd
m Apex International Inc.
j, I:I;KIZ’" Jalpak Co., Ltd
mﬁ— JTB Corp.

m Kinki Nippon Tourist Co., Ltd

Nippon Travel Agency

7@ TGERRTT Nishitetsu Travel Co.,Ltd

7‘ TOPTOUR Toptour Corporation
;ﬁiﬁﬁl‘("‘ Yusen Travel Co., Ltd

NOE Corp.

o BAD—IY 3y T BERTERR (JATA) &
A4 RYTP—FARV—5—HRICKDIET
Workshop for Travel Industry, Presided over by JATA and IATO

=R

Exchange of Pleasantries

Zbh=IL 54  MrAtul Rai
AVRNYT=FXU—F—H=
RERGER

Honorary Joint Secretary of IATO

EQXR & Mr. Takashi Sasaki
BARITE G Blak
Vice Chairman of JATA
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Travel Promotion between India and Japan
£ B #  Mr. Tsutomu Sato
HAA Y FMRIBERER BIRER

Ex-Chairman of Japan India Tourism Promotion Committee (JITC)
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HEISRDERLIE. WO EXTHHEL SIBFOARILAGRICIHET D, FE. BARFBZREAL TA Y REDRIUA
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DO EVDEBRAAD. BEAANDRBIEREFTTRESFEZDBKE Ufco SROEEAE. SFRFOA Y RZEHDATF. X
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1950FKNSHAIG. FHRNESERERZZXS. HR2ADREREICKE DI, TOEIET. BADHEIM, K&, YE.
RE EHME EWV O TERFEFLDIED, —HHICA Y INERNTV DI, LD L. HRIEBEBSDFR T, 70FCLUFY
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DEFRIFHISOFBEREICTF>TULE DI,
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1.India-Japan cultural exchange history

538
752
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1991

1993
2000
2005
2007
2008
2009

Buddhism reached from India to Japan through Korean Peninsula in 1000 years after its rise.

A grand eye opening ceremony of Great Buddha was carried out in Todaiji Temple by Bodhisena. Emperor Shomu invited him to
the dedication of ceremony that was called “kaigen” which means opening eye by the painting black ink on the pupil of the eye of
the statue, which symbolized the putting of the soul in the statue. On this time Indian music became to the traditional Japanese court
music accompanied by dancing and musical instruments like “Biwa” came to Japan. Sanskrit was made to Japanese character “Kana”.
So many Gods had come to Japan from ancient India through some kinds of Buddhism sutras. Sarasvati, Laksmi, Indra, Siva, and
Visnu.

“Ojoyoshu” or Collection of Phrases Essential to Birth in the Pure Land Paradise written by Genshin. The Japanese expression
“jigojitoku” is based upon the Indian ideas of karman and samsara. In Japan the idea of karman and samsara has long influenced
Japanese minds widely and deeply.

“Gion Matsuri (Gion Festival)”was carried forward by Kyoto traders that gained stock with big power after 11 years war “Oninnorann”.
The large floats called “Hoko and Yama” which was made and decorated gracefully by townspeople, paraded through the street of the
city. A carpet that covers the front portion of Hoko is said to be Lahore made, one from early 17th Century Mughal dynasty of India
of early times. And “Indo sarasa (Indian chintz)” came to Japan.

The Seven Deities of Good Fortune appeared on the stage in Muromachi period. At least 3 out of 7 deities are Mahakala, Vaisravana,
Sarasvati who are originated in Ancient India.

“Tennshou Boys Mission To Rome” dropped in for a short visit in Goa.

“Hugetsudou” restaurant offered “Japanese style Curry and Rice” at 8 sen, “Japanese type curry and Rice” was imported through U.K.
after the Meiji Restoration period.

Okakura Tenshin went to India and made friends each other with Rabindranath Tagore and Swami Vivekananda.

Russo-Japanese War Peace Treaty impacted the colonized India at that time.

R.Tagore was deeply interested in Japan appearance and criticized strongly to the aggressive nationalism of the great powers.

The owner of “Nakamuraya” restaurant protected Rash Behari Bose whose wife was the owner’s daughter and R. B. Bose produced
typical “Indian type Curry and Rice”. Nakamuraya” offered it at 80 sen.

Kosetsu Nousu painted 30 pieces of Buddha’s Life pictures in Mulgandha Kuti Vihar in Sarnath.

Netaji Subhas Chandra Bose participated the Imphal operation with the Japanese Army.

Judge Radhabinod Pal in The International Tribunal for the Far East made an impression on the Japanese at that time.

The prime minister Jawaharlal Nehru presented Japanese children the elephant named his daughter “Indera”

India-Japan peace treaty.

The cultural exchange agreement between India and Japan. Cross-visitng each other between both Prime ministers.

His Highness the Crown Prince and Princess (The Emperor and Empress of now) visited to India.

Suzuki Motor Corporation started cooperation with Maruti Udyog Limited.

India in the crisis of short of foreign currency reserves. Japan offered 450 million dollars on the government basis and 200 million
dollars in private basis.

Shusaku Endo wrote “The Deep River” which means River Ganga focused on Karman and Samsara.

Prime Minister Mori visited India.

Prime ministers Manmohan Singh and Junichiro Koizumi declared the joint statement.

India-Japan Friendship Year

Prime minister Manmohan Singh visited to Japan

Prime minister Hatoyama visited to India
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Nevertheless to say, the relationship between two countries started at the year 538 when Mahayana of Buddhism reached to Japan. Indian

Culture had been following to Japan through the Silk Road, China and Korean Peninsula. In addition to many Deities of India, origin of the
Japanese syllabic characters called kana, the carpet and cotton fabrics named of “Calico and Sarasa”, the idea of “karman and samsara” had
influenced Japanese way of thought. The ancient Japanese people seemed not to have known the India of that time and seemed only to image
the concept of India as “Tenjiku”. I think that India gave more than it received from Japan and it had an overload of religious and ethical
elements in the standpoint of view of the flow of cultural influence.

In modern days, Japan staged on the world politics first and The Peace Treaty of 1905 between Russia and Japan made the impact to
India. After the world War II in which the relations between Two countries connected each other through two Boses, India had gotten
Independence to establish the sovereignty and Japan had lost the sovereignty till the San Francisco Peace Treaty of 1952. Continuously Japan
signed a peace treaty with India in 1952 and in article 6, it was clearly mentioned that India waived all reparation claims against Japan. This
gesture moved the Japanese people of those days greatly.

Japan had a miracle rapid progress in its own economy to get the second largest country all over the world from 1950’s. I think that Japanese
culture had flowed reversely to India in the economy elements of technology, investment, goods, and Japanese engineers and managers. On
the same time Cold War from 1950’s to 1980’s separated each other, on one hand India was supported by Soviet-Block and on the other hand
Japan was included in U.S. Block. Both countries had not closely kept in touch with each other in these 30 years.

From the end of this previous century, India has been focused as the top-runner to be all over the world as one of BRICS in 2003. India-
Japan Strategic Partnership is well-appreciated in both countries. When Prime Minister Abe visited India in 2007, it was agreed that Prime
ministers of Japan and India would visit each other every year. In 2008 Prime Minister Singh visited Japan, followed by the visit of Prime
Minister Hatoyama to India in the end of 2009.

The relationship between the two countries is also strengthening on economic and business front. India became the largest recipient of
Japanese FDI (Foreign Direct Investment) in FY 2009, surpassing that to China. India is now ranked as the most important country for long-
term investment destination for Japanese companies. Bilateral trade between India and Japan has also increased. The total volume of the

India-Japan trade has grown by more than twice in the past few years. India is also the largest recipient of Japanese ODA in the past five

years.
(10 thousand)

year From India to Japan From Japan to India 2008 | From overseas to Japan | From Japan to overseas
2004 53 9.6 Total 835 1598
2005 5.8 10.3 1. |Korea 238 China 344
2006 6.2 11.9 2. | Taiwan 139 U.S.A. 324
2007 6.7 14.5 3. | China 100 Korea 237
2008 6.7 15.1 4. |US.A. 76 HongKong 132
5. |HongKong 55 Thailand 114
— |India 6.7 India 15.1

(JNTO 2009)

2. Travelers from India to Japan and Travelers from Japan to India

Despite the progress in diplomacy and economy, people to people contact is sadly missing. Numbers of the passengers from India to Japan
in 2008 were 67,000 decreased by 0.4% compared to the previous year and decreased for the first time in 14 years because of the worldwide
business stagnation. Total passengers from overseas to Japan were 8350,000 (1.Korea 2.Taiwan 3.China 4.U.S.A. 5.Hong Kong).

On the other, numbers of the passengers from Japan to India in 2008 were 151,000 having increased from 2005 which went over 100,000
lines, but it was only 2.8% out of the 5,370,000 of all passengers to India. All Japanese to overseas were 15,987,250 (1.China 2.U.S.A. 3.Korea
4.Hong Kong 5.Thailand).

One of the attractions of Japan for tourists from China, Korea and Southeast Asia is our modern pop culture. However, Japanese pop song,
animation, and cuisine have not been appreciated well by ordinal Indians yet. One of the reasons is the concentration of Japanese business
in automobile and related industries, and very few in culture-related industries. Similarly, more and more Japanese can visit India to enjoy
such attraction as medical treatment, cinema and modern music, had they been more actively promoted by Japanese media. Student exchange

between India and Japan is also at a disappointing level. The number of Indian students in Japan has been stagnating in the range of five

hundred, which is less than half of the students from Bangladesh to Japan. There is s sharp contrast with Chinese students, whose number
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is close to 80 thousand. Had more Indian families visited Japan, more and more young Indians could have wanted to come to Japan as an

exchange students. I think that the relatively small numbers of travelers from Japan to India are regrettably due to misconception about India
in the mind of the Japanese people. This misconception was derived from lack of mutual understanding, and this lack was derived from little

communication in the past several decades of the Cold War period.

3.Mr. M. SADANA Regional Director, East Asia Region, India Tourism And JATA India-Japan Tourism Promotion Committee
2008.04.17 India-Japan Travel promotion was founded.
Cooperation with the East Asia Region of India Tourism and UNWTO

2008.11.20 Wrapping Bus in Tokyo
2009.04.08 Velo-Taxi starting Ceremony sponsored by India Tourism

09.29 The subordinate of JATA Overseas Travel Committee

11.30 The advertisement of Incredible India in Osaka

12.07 Incredible India Golf Tournament 2009, Indian ambassador’s Cup

12.11 The Seminar for Travel Agents of Japan in Tokyo
2010.01.22  Experiment of vegetarian food for foreigners

02.17 DTPC offered the award to India Tourism

02.22 India-Japan Travel Promotion Symposium in Delhi

There are some progresses in people-to-people exchanges. For example, thanks to the IT industry, the number of Indians in Japan has
exceeded 15 thousand. This has certainly changed the Japanese perception to Indian people. In recent years, quite a few media reports
covered a “Little India” in Nishi-Kasai, Tokyo. With the changing image of India, “Namaste India”, an India festival in Japan organized every
year, attracted close to one lakh Japanese visitors. Last year, a similar festival called “Maharaja India” was additionally organized with a huge
success at Tsukiji Honganji Temple in Tokyo. Remarkably this festival was organized by Indian and Japanese tourist companies and related

bodies.

4. The new tour planning

India being a Tourism resources and abundant world heritage, including Buddhist monuments, Ayurveda and Yoga, top-notch medical care
and pharmacy, IT technology, Biotechnology, could become one of the most attractive destinations for us Japanese also. According to the
history of the cultural exchange between two countries , we Japanese have been effected long by the way to think in the ancient India. So
we have almost same mentality and sensibility between us. The fact that India is proud of Philosophy and multi-Deities religion in her long
history, should be emphasized much more again. According to newspaper 13 million Sadhus who always think in the metaphysical world,
participate in Kunbumera Festival every 12 year, and they are also jobless people from standpoint of view of economy. Even if so many
people have no jobs, almost all Indian people have the “philosophy” to recognize the way of life of Sadhus. I believe that this “philosophy”
drives Indians to be at the leading edge of technology business. IT revolution of virtual thinking comes back 5,000 years to the metaphysical
thought of the Vedic period. I am interested in the long long continuity to think in India ,and I would like to consider this “philosophy” in
the case of planning tours to India.

Given the background, it is high time to promote India-Japan tourism in a big way. Like Japanese business communities have sent

numerous delegations and missions to India in the past years, the tourist industry will also walk on the same road between India and Japan. I

am convinced that this conference will become a breakthrough in the tourism between India and Japan.




SYa1=-J7)ILYEE Ms. Rashmi Verma, Principal
EN=IUN BAEBERE

Secretary — Tourism, Government of Bihar.

E\—)UMDALZCE AL B
Development of Buddhist Circuit in Bihar

(Presentation based on development and promotion of Buddhist Circuit in Bihar)

MFLBEFEFDOHICOVTHRELULE T E/\—JUNDEA DESIEHR (CILZKILEES (SR o e tD T —EADEZ £
[F. BAEHEDREZ LU ONDERBLTITK LT, HLFEEF, 2 CORREREIHMEGNEESBEZILC, BICESTIETE
TIY—CUEZEDTVETITDH. BEDACDLIEFENESEDRIITTVERT,

I would like to talk about the land of origin of Buddhism. Our mission is to establish quality services and enhance the overall tourism
environment, especially focusing on the Buddihsm Circuit. We made a comprehensive plan to implement last year with many stakeholders.

We are succeeding in improving many areas so far and we promise to go forward.

Yxova-3VIYv2VEK  Mr Jayesh Ranjan
UKD TSTVaMN BHRE
Secretary — Tourism, Government of Andhra Pradesh.

SEYNIR =PI e =)
Andhra Pradesh - A Must See Destination for Japanese Tourists.
(Presentation based on tourist attractions in general and places of Buddhist interest in particular in the

southern state of Andhra Pradesh)

DASHEOINTHERLILUCDT, BENICHHDMNICIEZLDLEEZENETVET L. 2LOHFEED DD T,
ZERC152DLBEIMNGH D TODIBED22HEEE UCHESN TV I A ZNICEFA Y FEBFEBAD SOME
BEOBRECTT, 7V RS - TSTYaMCEFERDEALEZD A 2 PR T—&Z N, RO S KRES D —DITIE > TVE
Fo ALWAEITIFIEL)\A RONN— ROR STFALEHHALZREDITE T,

Buddhism was developed in our state, so historically we have had many famous Buddhism philosophers and we have many heritage sites,
too. There are 152 Buddhism sites in our state and we have been promoting 22 sites among them with the help of the national government

and Japanese financial assistance. Our state is visited by the largest number of domestic visitors and it’s one of the top 5 tourism sites

globally. We not only have Buddhist sites, but we also have many other attractions in the very modern city like Hyderabad.
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FUY -2\ JUE  Dr. Nalin Singhal
AV RpET —5 U VT - BT

Director (Tourism), Indian Railways Catering and Tourism Corporation.

LBGEIEDFIEE RIS I v TIX TR

“Mahaparinivana Buddhist Train and Maharajas’ Express ”

(Presentation on Special Buddhist Train and on Luxury travel by Maharajas’ Express)

A2 POFEFHFRTHIBEBICKETFRRDR Y NI —DUZFEDE T, HhBICFSTITEEERNE D OTHD. ZDH
[CIFHEHUBEPIRITEHBSENTCVE T, HLCDRET DIV —ERISETIE T, EF5FBDEFEADKRITERIT T,
ILEALEIEE DR RIFIEN2007FE D SRS NE Uiz, TOMICHEREICAITTON/N\TI v TIXTUADK SEHRE
EYT7—=DEIE FHULWLWT—EXBRBLTEDERT,

The Indian railway is the third largest rail network in the world. It is related to many industries such as catering and travel agencies. We
have various products, such as budget products for domestic users. A special Buddhism Circuit train started from 2007. We are going to

have new tourism products such as the luxurious Maharajas’ Express train tour for wealthy customers.

FUR=) - Ixz—=)\ULE  Ms. Tanveer Jehan
Jvl- DY)V BHRE
Secretary Tourism, Government of Jammu & Kashmir.

v LhENYZ—)U— EORE

“Jammu & Kashmir — A Paradise on Earth”

(Presentation on tourist attractions in the Himalayan mountains of Jammu and Kashmir)

Vv AYZ—I)UNBERYSPIIRICHD. 3DDRE LA THHDET, BEAXADEEFEDIELSAT, HRT
BEDAF—HDHOET, BHERDDNEDRRLCEF U, HRTRDHELL. ZETHHHBDMICEILEHBNT
TELG

Jammu & Kashmir is in Himalayan mountains and 3 distinguish destinations. We have so many tourism atrractions including skiing best
slope in the world. Accomodation facilities have been largely improved. We would like you to visit our state deifinitely because it’s the most

beautiful and very safe land in the world.

NILYI—bk YV YUFa—  Mr. Padamjeet Singh Sandhu
A~ R7ODTHBAERR
Director (Sales and Marketing), Professional Golf Tour of India, New Delhi.

AV R=TVIDFRT AR~V 3
“India- A golfing Destination”

(Presentation on Golfing opportunities in India)

BARICEDTFILTFEICAR=YTIFIEL, BFCED—BTI R FhlEA > RTOIILTICHIFDNL DL DHI%Z
BREBULET . BORICIEFBECINT 7 —=ZlRDTDIEA 2V TSHHDFRT, Ko, BLIFHCICERFDRMZHA CRET
SNELVWIILT O—RZA Y PRISBRULTHEDF T, BIFA Y RTIILTZBELHF TS,

For Japan, golf is not only sport but already a part of its culture. I would like to tell you some of our showcases for golfing in India. We

have enough infrastructure to welcome golfers and we have been increasing beautiful and newly designed golf coureses with sophisticated

facilities throughout India. Please enjoy golfing in India.

e



=

BT S e 6 AN O WORKSHOR o

Q1. YyFLPI-—IUYDEAFECDDEFEODEAEZEE DI TNDDON ? BAFKIFIEREFHHDH ?
A. GRHEK) RERRCZNSDHDPAKICE O TLdEDD ofe, fefd. D XD Z S/EDHuREMEIEDD.

Q1. What points of Sikkim or Darjeeling can attract Japanese tourists? Are there any specific reasons?
A. (Mr. Shibata) The result of the survey showed that those areas would be popular. But other areas have potential, too.

Q2. LIv— Xk BROIR. INSDHRTENH—ERRLZDEDH ?
A. TEEEHSEXD—EROTND,

Q2. Which segment is the fastest growing; leisure, culture or adventure?
A. Activities related to tourism are growing very fast.

Q3. FWMICERDE. TDEEIE?
A. BUANZEFTRIDBFEZRITCLHN. FEFIRELRZTFOEDICH D,

Q3. What are Japanese travelers’ trends depending on age bracket?
A. Young people are suffering from economic stagnation but elderly people have a tendency to enjoy luxurious tours.

Q4. LHEHEDRITEDHOE > TS DIFEHH ?
A. BEMLAICITEERDEWNZ D, EH5A Y NCBITFDALAICA A—=IZRIF L THRULL,

Q4. Buddhism related tourist numbers have been declining. Why?
A. Young people are not interested in Buddhism, so I would like you to renovate the Buddhism image in India.

Q5. (BFXAYv—FURXRDS) 42 "DYv—FUX MEYDEIFEFETHH UL, TORNZRET 2.
A. (Fr MNIRT A K) FREICHELTHTERZL,

Q5. (From a Japanese journalist) Journalist visa is very difficult to get. I hope it will be relaxed.
A. (Mr. Chaturvedi) We will try to improve this issue in the future.

Q6. (BFEANS) [A2IUF1TIAVT 47 ] EVWSKRBEDHFTO—EDX v 2= fah ?

A BHIFHFRICETTAY RDTSY FA A=V ZFIBHUED ofce SEIDKSFIBERIIMTED AN PDOBEET
BLRIELZZU, SBEKIDEBHENEHEZICHENTED, TOINE BLDAYE—IZEdLE2EDELR
BDENTEDLDICIEDIED D,

Q6 (From Japanese) What are the most important messages in “Incredible India”?
A. First we wanted to create a brand image of India throughout the world. Thanks to this kind of information exchange event, we can learn a
lot and make more specific strategies, so we will make this point more clear.

Q7. 42 FADBRZHFNDFIC(FECHRVES N ZEHAZ T]RULL,
A. GHE) RR. dtB8. RE. LEFEHETHRLID. FROWLBEHIIES L. oo SmBTHEITB5DHHP
(FIFEHAERTFICAD,

Q7. Please let us know popular tourism sites in Japan for Indian tourists.
A. (Mr. Shibata) Tokyo, Hokkaido, Kyoto and Hiroshima are very good as well as the central mountain areas. Also, you can find quality-
made and reasonably priced souvenirs all around Japan.

Q8. (UTB) WI\SYvIIRXTUVADTF v—F—HAIEHEEN? VT VT =TT 4 —FA LIFENDDH ?

A VIR AV RikBT—5UV T - BERM) Fr—y—HMAIFERE. TIVREE2010FD108K0,

A (BVFa—K A2k - TJODWIBEMWR) T4 —FALE2. 3HADERDDNEEENICIFAILIKTIFHDHHN
ZNFEI—RICKD,

Q8. (From JTB) Can Maharajas’ Express be chartered for a special package tour? Is tee time possible in golfing in India?

A. (Dr. Singhal, Indian Railways Catering and Tourism Corporation) Yes, charter is possible. Full-fledged operations will start in October
2010.

A. (Mr.Padamjeet Singh Sandhu, Professional Tour Golf of India) Getting a tee time is usually possible with two or three days notice, but
that depends on each course.

(T e e e e e



= FrRNRFARCEDFEED
SUMMING UP OF WORKSHOP BY MR. DEVESH CHATURVEDI

Fv MINTARICKDYVIRIDA, D=0 3y TORBIEEEAESNC, TOEERNAEFETDERKEIR, #H/c
FEAHICDONT, FETH oI, FEWIECDLIFIBERIBOTEDHEZEBELC. SKD 2EBDEFKRIREDEND
Sz, RBICCOYVIRI D LREICHRD D Ic2 CORBMREICRREDEEZE D/,

Mr. Chaturvedi summarized the symposium and the workshop very appropriately. Major points were about visas, new tourism spots and so
on. He hoped to deepen the relationship between the two countries by promoting this kind of information exchange opportunity. Lastly he
extended his gratitude to all the individuals and groups who were involved in this event.

o VURIYLERRT

(UNWTO7 Y7 XKEFEY 5 — - 7 V7 XFFEAX V5 — (APTEC) )
REVIEW OF THE SYMPOSIUM BY THE UNWTO REGIONAL SUPPORT OFFICE FOR
ASIA AND THE PACIFIC/ASIA-PACIFIC TOURISM EXCHANGE CENTER (APTEC)

BrITDRKEAY RE. WhhdBRICSO—AZLDD. BHICRESR FEREAERZ THa<anE L TVLWDETSH D, By
TP, HRICBVWTEA - &FME CAESEFENERELTVDD, ZOLKEHISICET DEXERAGVEE o
RO — v MTERSNTULEL,

BCUNWTOFP VP AKX Y —EZOEBEBAPTECIE. COSEER. XEHNERE(CEENCA ~ REEHARDE
KT MaEEESED T ElF. MEBDRBESREBD—BZEDIDHEST. EDDIFLLDATANBERENZDLRLISNRIT
ZERUDD. AV REFNDTEICKDOT. ZDA Y RENBEEEENDHAABRAZHIE TICKDEREN. BENEERD
R. EAR=ORIE - BRICKD., HaNLEZERL. MEORKTFHE. HEERZRET IRDEDNLEFEDOEDICH
DEEZ. AV ROEHZ1—TU—T. MEDRKHENENERBDHDHZ, MERTEREFREICKIOTRS. &AL, 5
BORBIFERZEBET DICHIC. AV REKE., BAESRATEEDICERARIBEY VRY D LZERE U,

COVVIRI D LR, RINE. BEROBFNRET. £2008F kA R—Epihis THE Ufc T O E QR EFIR T E
EDMA. HAANBEAREZEDL, ZOBRKOPFEMIEUCElcA V REXEZRD. 1 RIBAEROLENER - #
HE SE AV REFERANCE D TKEGBEEZTRERSIEDEEIMEEUT, 4V REXEHELRLD EVDBVES
S, ZILERTERUCECHARITERS (JATA) DRE. REDEKROAERUICIFEIRTELED DD TH D,
BRUIEIRTOALDEHICHEER UV, FEEICEDD. ZBEOBEZEBUVCEE, MRHSEZRELTVE
REOWcEAMRICRREDSHEZR I HDDTH D,

After the Symposium

India, one of the BRICs is a large country in southern Asia and has already shown its robust economic power as it exits its developing
stages. Though it is influencing not only southern Asia but also the world at large politically and economically, its tourism resources within
its borders have not been fully utilized in the global tourism market.

We, the UNWTO regional support office for Asia and Pacific and its supporting organization APTEC, think that promoting tourism between
Japan and India, which has deep diversified nature and culture, will encourage economic exchange between the two countries. Specifically,
it is expected that many more Japanese will be able to travel in India safely, which will create direct and indirect economic effects in the
Indian tourism related industries, such as creating new and more diversified jobs. We think such development should be one of the most
efficient methods to bring about social stability in India, encourage friendship and goodwill, and deepen mutual understanding between the
two countries. Therefore, we held the “ Symposium encouraging tourism exchange between India and Japan” in New Delhi. It was joined by
Ministry of Tourism, India and the Japanese Tourism Agency so that both countries’ tourism related people can discuss and propose ways for
sustainable tourism development and to establish a close relationship between the two countries for the future.

This symposium was held successfully thanks to Ministry of Tourism India, Indian tourism industry, directors and members of JATA. India
overcame various difficulties such as the global economic slowdown and terrorism in a part of India at the end of 2008. It kept welcoming
Japanese tourists with expectations to increase its numbers patiently. The Indian tourism industry agreed and cooperated with us in full.
As for Japanese side, directors and members of JATA had a strong intention to promote tourism in India while expecting that India would
grow as a tourist destination for Japanese in the future, and they worked hard amid their tight schedule. Without the enthusiasm of all people
involved, we could not have realized this symposium.

We would like to extend my sincere gratitude to all of those who supported this symposium. Above all, we would like to extend a special
thanks to The Nippon Foundation for understanding the purpose of this project and offering financial support.
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Technical Tour for Travel Industries and related persons organized
by India Side on Feb.23,2010

OF—I%) - PISVF7—
Taji Mahal - Agra Tour
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Delhi City Tour

IbhDT - == A2 KPS

(T e e e



~EOM

UNWTO - OMT - FOHBTO

HREEERS (UNWTO) 7I 7P KFEFtE5—
UNWTO Regional Support Office for Asia and the Pacific

BAEEN P ITPKRKEFEENSREYY— (APTEC)
Asia-Pacific Tourism Exchange Center (APTEC)




